
1

INTERNATIONAL JOURNAL OF WORLD LANGUAGES



INTERNATIONAL JOURNAL OF WORLD LANGUAGES

2

International Journal of World Languages

Volume 4, No. 3, May 2024

Internet address: http://ejournals.id/index.php/IJWL/issue/archive
E-mail: info@ejournals.id
Published by ejournals PVT LTD
Issued Bimonthly

Requirements for the authors.

The manuscript authors must provide reliable results of the work done, as
well as anobjective judgment on the significance of the study. The data underlying
the work shouldbe presented accurately, without errors. The work should
contain enough details andbibliographic references for possible reproduction.
False or knowingly erroneous statementsare perceived as unethical behavior
and unacceptable.

Authors should make sure that the original work is submitted and, if other
authors'works or claims are used, provide appropriate bibliographic references
or citations. Plagiarismcan exist in many forms - from representing someone
else’s work as copyright to copying orparaphrasing significant parts of another’s
work without attribution, as well as claimingone’s rights to the results of
another’s research. Plagiarism in all forms constitutes unethicalacts and is
unacceptable. Responsibility for plagiarism is entirely on the shoulders of
theauthors.

Significant errors in published works. If the author detects significant errors
or inaccuraciesin the publication, the author must inform the editor of the
journal or the publisher aboutthis and interact with them in order to remove
the publication as soon as possible or correcterrors. If the editor or publisher
has received information from a third party that thepublication contains significant
errors, the author must withdraw the work or correct theerrors as soon as
possible.

OPEN ACCESS

Copyright © 2024 by Thematics Journals of Aplied Sciences



3

INTERNATIONAL JOURNAL OF WORLD LANGUAGES

Ambreen Safdar Kharbe,
Najran University,, Saudi Arabia

Erciyes University, Turkey

Oksana Chaika,
National University of Life and Environmental
Sciences of Ukraine, Ukraine

Fatma Kalpakli,
Selçuk University, Turkey

University of Minnessota, Islamic College of
Languages and Translation

Nurdan Kavakli,
Izmir Democracy University, Turkey

Anette Ipsen,
University College Copenhagen, Denmark

Lotte Lindberg,
University College Copenhagen, Denmark

Miriam Eisenstein,
New York University, United States

Boudjemaa Dendenne,
University of Constantine I, Algeria

Ismail Hakki Mirici,
Hacettepe University, Turkey

Lily Orland Barak,
University of Haifa, Israel

Maggie Sokolik,
University of California, Berkeley, United States

Manana Rusieshvili-Cartledge,
Tbilisi State University, Georgia

Maryam Zeinali,
Urmia University, Iran Islamic Republic

Zebiniso Ibroximovna Odinayeva,
National University of Uzbekistan

Sidikova Khulkar,
Jizzakh state pedagogical university
named after Abdulla Kadyri

Normamatova Dilfuza Turdikulovna,
Gulistan State University

Erdem Akbaş, 

Zekai Gül, 

Birsen Tütüniş, 
Kültür University, Turkey 

Mehmet Demirezen,
Ufuk University, Turkey

Sejdi M. Gashi,
Institute of Albanology-Pristina(Kosovo), Albania

Priti Chopra,
The University of Greenwich, Greece

Rome Aboh,
University of Uyo, Nigeria

Salam Yusuf Nuhu Inuwa,
Kano State College of Arts and Sciences, Nigeria

Zeleke Arficho Ayele,
Hawassa University, Ethiopia

Mustafo Zhabborovich Bozorov
Samarkand State Institute of Foreign Languages

Martaba Numonovna Melikova
Samarkand State Institute of Foreign Languages

Mastura Mizrobovna Oblokulova
Samarkand State Institute of Foreign Languages

Erkinov Sukhrob Erkinovich
Samarkand State Institute of Foreign Languages

Eko Susanto
Menegment of journal Indonesia

Shirinova Inobat Anvarovna
Guliston State University 

Akramjon Abdikhakimovich Shermatov 
 Samarkand State Institute of Foreign Languages      

Akhmedova Shoira Nematovna
Professor of the Department of Uzbek Literature,
Bukhara State University 

Aslonova Malokhat
Akramovna PhD, associate professor Navoi State
Pedagogical Institute 

Bobojanov Sharipboy Xudoshukirovich
Dr., associate professor at
Pedagogical Institute of  Karshi State University

Ibragimova Rano Isakovna,
Karakalpak Institute of Agriculture and Agrotechnologies

Nadim Muhammad Humayun,
Department of Uzbek Language and Literature,
Termiz State University

Sidikova Khulkar,
Jizzakh state pedagogical university,
named after Abdulla Kadyri

EDITORIAL BOARD



INTERNATIONAL JOURNAL OF WORLD LANGUAGES

20

CHALLENGES IN PEDAGOGICAL STRATEGIES FOR INSTRUCTING
BUSINESS VOCABULARY TO TERTIARY-LEVEL LEARNERS

Hafizov Abror Alisher ugli,
ESP teacher at IIAUz

abrorbek.hafizov92@gmail.com

Abstract: Teaching business vocabulary to tertiary students presents numerous challenges,
including the complexity of the language, lack of contextual understanding, diverse student
backgrounds, motivational issues, pedagogical limitations, and assessment difficulties.
This study explores these issues through a literature review and a survey of tertiary business
educators. The findings highlight the importance of practical application and interactive
teaching methods to enhance learning outcomes. Recommendations include integrating
real-world business scenarios, promoting internships, and employing varied assessment
strategies.

Introduction.
Business vocabulary is essential for students pursuing careers in the business world,

providing the foundation for effective communication, understanding complex concepts,
and participating in global markets. However,  teaching this vocabulary at the tertiary
level presents several challenges. These challenges range from the inherent complexity of
the language and students' lack of real-world experience to the diversity of student
backgrounds and motivational issues. Additionally, traditional pedagogical approaches
and assessment methods may not be sufficient to address these challenges effectively.

This article investigates the primary problems educators face when teaching business
vocabulary to tertiary students and explores strategies to improve the effectiveness of
instruction. By understanding these complexities and proposing practical solutions, this
study aims to enhance student learning and engagement, better preparing them for
their professional futures in the business world.

Literature Review
Complexity of Business Vocabulary
Business vocabulary is characterized by its specialized terms, jargon, idiomatic

expressions,  and technical language specific to various disciplines within business,  such
as finance, marketing, and management. This complexity can be overwhelming for
students, especially for those who are non-native English speakers. The specialized
nature of business vocabulary requires students to not only understand the definitions but
also the contexts in which these terms are used (Coxhead, 2000; Nation, 2001).

Lack of Contextual Understanding
Many tertiary students lack practical business experience, making it difficult for them

to grasp the nuanced meanings of business vocabulary. Theoretical knowledge alone is
insufficient; students need to understand how and when to use these terms appropriately
in real-world scenarios (Belcher, 2006). Without this contextual understanding, students
may struggle to apply their vocabulary knowledge effectively.

Diverse Student Backgrounds
The diversity of student backgrounds in tertiary institutions adds another layer of

complexity to teaching business vocabulary. Students come from various educational and
cultural backgrounds, resulting in differing levels of familiarity with business concepts
and terminology. This diversity requires educators to adopt flexible and inclusive teaching
methods to address the varied needs and proficiency levels of their students (Johns,
1997).
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Motivational Issues
Motivation is a critical factor in language learning. Business vocabulary can seem dry

and irrelevant to students, particularly if they do not immediately see its connection to
their future careers. This lack of motivation can hinder their engagement and retention
of vocabulary (Tomlinson, 2011).

Pedagogical Limitations
Traditional teaching methods, such as rote memorization and lecture-based instruction,

often fail to engage students or promote deep learning. These methods do not cater to
the need for active engagement and practical application of vocabulary, which are
essential for mastering business terminology (Belcher, 2006).

Assessment Challenges
Assessing students' mastery of business vocabulary can be challenging. Standardized

tests may not accurately reflect a student's ability to use business vocabulary effectively
in real-world contexts. More practical and varied assessment methods are needed to
evaluate students' true proficiency (Nation, 2001).

Methods
A mixed-methods approach was used to investigate the challenges of teaching business

vocabulary to tertiary students. This included a comprehensive literature review and a
survey of tertiary business educators.

The literature review identified common issues and effective strategies in teaching
business vocabulary. Sources included academic journals, books, and educational reports.

Survey Design
A survey was administered to 50 tertiary business educators to gather insights into

their experiences and methods. The survey included quantitative questions about the
frequency and effectiveness of various teaching methods and qualitative questions about
specific challenges and successful strategies.

Results and Discussion
Complexity of Business Vocabulary
Survey respondents highlighted the difficulty students face with specialized terms.

Many educators suggested using case studies and real-world examples to contextualize
vocabulary, making it more accessible and relatable for students.

Lack of Contextual Understanding
Respondents noted that students without business experience struggle more with

vocabulary. Practical projects and internships were recommended to provide the necessary
context and real-world application of business terms.

Diverse Student Backgrounds
Educators reported that diverse student backgrounds require differentiated instruction.

Tailoring materials to varying levels of proficiency and prior knowledge was deemed
essential to meet the diverse needs of students.

Motivational Issues
Motivation was identified as a significant barrier. Linking vocabulary to career goals

and incorporating current business events into lessons were effective strategies to increase
student engagement and motivation.

Pedagogical Limitations
Interactive methods such as problem-based learning, simulations, and role-playing

were found to be more effective than traditional lectures. These methods encourage
active participation and help  students apply vocabulary in realistic business scenarios,
enhancing their understanding and retention.

Assessment Challenges
A variety of assessment methods, including formative assessments, project-based
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evaluations, and oral presentations, were recommended to provide a more comprehensive
evaluation of students' proficiency. These methods allow educators to assess practical
usage of business vocabulary in context.

Conclusion
Teaching business vocabulary to tertiary students presents several challenges, including

complexity, lack of contextual understanding, diverse student backgrounds, motivational
issues,  and assessment difficulties. By integrating practical scenarios,  promoting internships,
using interactive teaching methods, and employing varied assessment strategies, educators
can enhance the learning experience and better prepare students for the business world.
Addressing these challenges with innovative approaches will help students develop the
necessary vocabulary skills to succeed in their careers.
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